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Introduction

In today’s digital age, the online presence of a business is just as important as its physical presence. Yet,
astonishingly, less than half of all local businesses in the United States have a website. The primary
reason cited for this gap is cost, but this decision to forego a website can significantly hinder a
business's potential for growth and profitability. According to a survey by Weebly, 56% of consumers
said they don’t trust a business without a website. This statistic underscores the importance of having a
digital footprint, not just to gain credibility but also to open up avenues for increased revenue and
customer engagement.

This report explores why having a well-designed website is crucial for local businesses, especially
those in the service industry. It delves into the many advantages a website can bring, the pitfalls of not
having one, and how a flexible, customizable website can be a lasting and effective tool for advertising.
Finally, it concludes with a call to action for those who wish to elevate their business by establishing or
improving their online presence.

The Credibility Factor

One of the most significant reasons for having a website is the credibility it brings to your business. In
the past, consumers relied on word-of-mouth, physical storefronts, and perhaps a listing in the Yellow
Pages to gauge the legitimacy of a business. Today, however, the first place most people go to learn
about a business is online. If they can’t find your business on the web, they may question whether it
exists at all.

According to Weebly's survey, a staggering 56% of consumers are unlikely to trust a business without a
website. This is not just a random opinion; it reflects a growing expectation among consumers that
reputable businesses should have a professional online presence. Without a website, you are essentially
telling potential customers that you are not invested in your business or, worse, that you are behind the
times. This perception can be damaging, especially in competitive markets where trust is paramount.

Missing Out on New Audiences

Not having a website means you are missing out on a huge opportunity to reach new audiences. In the
past, businesses could rely on foot traffic, word-of-mouth, or traditional advertising to attract



customers. However, these methods are no longer sufficient on their own. The internet is now the
primary way people search for services, compare options, and make decisions.

A well-designed website can serve as a powerful marketing tool, helping you reach a broader audience
than you ever could through traditional means. For example, when someone searches for a service in
your area, a website optimized for search engines can appear in the results, bringing your business to
the attention of people who might not have otherwise found you. This is particularly important for local
businesses, as more and more consumers are turning to online searches to find local services. Without a
website, you are essentially invisible to these potential customers.

Generating Leads and Revenue

The principal function of any advertising piece, including a website, is to generate a response. For most
businesses, this response takes the form of inquiries, quotes, or purchases. A well-designed website
does not just inform; it encourages visitors to take action. This can be achieved through clear calls to
action, easy navigation, and a user-friendly interface.

Moreover, a website can be a continuous source of leads and revenue. Unlike a print ad, which only
lasts as long as the publication it’s in, or a radio spot, which only airs for a few seconds, a website is
always there, ready to engage with visitors. It can capture leads 24/7, even when you’re not available.
This makes it an incredibly cost-effective tool in your marketing arsenal, as it provides ongoing value
long after it’s been launched.

Flexibility to Adapt and Promote

One of the key advantages of a well-designed website is its flexibility. Unlike many traditional forms of
advertising, which are static and unchangeable once they’ve been produced, a website can be updated
and adapted as needed. This is particularly useful for businesses that run promotions or have seasonal
offerings.

For instance, if you are a local service provider running a summer special, you can easily update your
website to reflect this promotion. This not only keeps your content fresh but also encourages visitors to
return to your site to see what’s new. Many small business owners overlook this flexibility, opting
instead for static websites that do not offer this level of adaptability. This is often due to cost concerns,
but the long-term benefits of having a dynamic, flexible website far outweigh the initial investment.

A Long-Lasting Advertising Tool

Business owners have many choices when it comes to where they spend their advertising budget.
However, many of these options offer only fleeting benefits. A mail piece is thrown away after it’s read,
a print ad is forgotten as soon as the next issue comes out, and a radio or TV commercial is only
effective as long as it’s airing. These forms of advertising can be effective, but they are also temporary.

In contrast, a well-designed website is a long-lasting advertising tool. It remains active and productive
for as long as you maintain it. A website can be updated and improved over time, ensuring that it
continues to meet the needs of your business and your customers. It’s an investment that pays off in the
long term, providing continuous value without the need for constant reinvestment.



Overcoming the Cost Barrier

One of the main reasons many local businesses don’t have a website is the perceived cost. It’s true that
hiring a professional to design and build a website can be expensive, but this is often a short-sighted
view. The initial cost of a website should be seen as an investment rather than an expense. A well-
designed website can pay for itself many times over through the increased business it generates.

Moreover, there are now more affordable options available than ever before. Many web design
companies offer packages that include everything a small business needs to get started, from design and
hosting to ongoing maintenance. These packages are often customizable, allowing you to choose the
features that are most important to your business while staying within your budget.

Conclusion: Take the Next Step

If the content of this report makes sense, it’s time to take the next step. A well-designed website is not
just a nice-to-have; it’s a must-have in today’s digital landscape. By establishing an online presence,
you can increase your credibility, reach new audiences, and create a lasting advertising tool that will
continue to generate leads and revenue for years to come.

Please contact the person who has provided this report for specific recommendations and referrals to
sources that can provide the type of site you feel would benefit your business the most. Regardless of
your business size, there is an affordable option out there that can help you unlock your full potential.







Here is the cover image for your report. The title and author name are included as requested. If you
need any adjustments, feel free to let me know!
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Now working with the report you just created, write 12 facebook posts suitable for posting in small
business groups.. a new headline for each
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